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1.  Background  
 
For the third year running the Energy Saving Trust has provided a forum to encourage low 
carbon technology developers with the opportunity to network with potential investors.  
 
Following feedback from last year’s event, two smaller forums were organised this year:   
A debate forum “The Debate:  Investing in low carbon technology – what’s stopping you?”  
The debate gave a very valuable opportunity for technology providers, private investors and 
government representatives to discuss the issues, requirements and information they needed 
to provide and accept private investment.    
 
It was accepted that one of the barriers between the Investor Community and the Technology 
Developers was communication.   
 
A training day was held to provide the recognised need to develop skills for technologists to 
communicate more effectively with investors, and training to produce a viable business case 
for their low carbon vehicle technologies.  Feedback showed the expectations of the day were 
met.  Feedback for the presenters was positive, being average or above.  There were no un-
useful aspects of the day, and the suggestions were constructive.   
 
Learnings from both events were used when the main event was organised and for the 
information that was provided in the delegate packs. 
 
       
2.  Objectives of the event 
 

• To provide a forum for potential investors to meet with innovative developers of low 
carbon technologies seeking investment of between £1-5m. 

• To showcase examples and introduce new vehicle technology from low carbon R&D 
projects to both the general public and investment industry so as to demonstrate UK 
capability of delivering future innovative technologies. 

• To bridge the investment gap between Government incentive funds and the 
commercialisation of new vehicle technology, involving partners such as BERR, 
CENEX, LowCVP. 

 
 
3.  Attendance 
 
The event consisted of two parts: an afternoon welcome and exhibition of vehicles and 
technologies in the prestigious yard of the London Guildhall, in the city of London, surrounded 
by financial institutions and; an evening reception held in the city marketing suite with a guest 
speaker and a good opportunity to network.  
 
The event was well attended, with a good balance of suppliers and investors.  At a head count 
during the afternoon speeches, 108 attendees were counted.   
 
 
During the afternoon, whilst the investor group made up just over a quarter of the total 
attendance, it is worth noting that a few more investors listened to the afternoon speeches and 
looked around the exhibition.  Partner organisations and government departments were 
represented well.  
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Figure 1 – attendance figures 
 
 No. 

attended 
(2005) 

No. 
attended 

(2006) 

No. 
attended  

(2007) 
Afternoon 

No. attended 
(2007) 

Evening 

Investors 22 37 29 9 

Exhibitors 28 28 22 17 

Host/speakers - 27 16 11 

Other 4 51 41 7 

Total 54 152 108 44 

 
 
The reduction of numbers compared to 2006 was considered to be due to a LowCVP event on 
the same day and the timing of the event.  
However, the number of investor attendees was unexpectedly low, even though they had 
registered their attendance. 
 
 

 
 
 
 
4.  Energy Saving Trust awareness 
 
The event provided a platform for the Energy Saving Trust to demonstrate its commitment to 
CO2 reduction and new technology research and development outside of the traditional 
transport arena.    
 
 
March Publishing were sub-contracted to manage the event due to their contacts and 
knowledge of the private investment community.  They provided: 
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1. Recruitment of investors  
2. Sourcing speakers   

• The Lord Mayor for London– Alderman John Stuttard gave the  welcome 
• Parliamentary Under Secretary of State for Transport – Jim Fitzpatrick MP gave 

the key note speech  
• Financial Guest Speakers: Jan-Peter Onstwedder and Hugh Parnell  
• Evening Keynote Speaker – Philippa Forrester  

3. Managing the venue and catering 
 
 
New marketing collateral was created for the event included a detailed delegate pack 
(Appendix 1) and materials for external marketing included: 
 

• Insert advert into International Trade Focus (October) 
• eDM to UKSIP members confirming speakers 
• eDM to EST stakeholders  
• Event write up in International Trade Focus (January) 

 
 
The budget set was estimated at £40,000.  The increase was mainly due to some additional 
management costs and weather provisions that were made closer to the event.  The event 
budget was managed within the marketing budget (M91M) allocated. 
 
In future the approach would be to request a very detailed plan from the sub-contractor with 
some contingency budget for additional investor recruitment strategies.    
 
 
5.  Attendee feedback 
 
Overall the general feedback was satisfactory and positive as summarised below: 
 
Figure 3 – Feedback Summary 
 
Question Score Comments 

 
1a. Venue location for 
afternoon exhibition in the 
Guildhall Yard 

Satisfactory • Time of year and weather 
• More technologies would have been good 

1b.  Evening Reception Satisfactory 
 

    Good networking opportunity 

2. Overall impression of the 
event, taking into 
consideration format of the 
day, guest speakers and 
technology on display 

Excellent • Minister’s speech positive with a plan for the 
future of technology.   

• Afternoon speakers balanced well. 
• Evening some repetition.   
• Quite long, very interesting and topical. 
• Enjoyed Philippa’s speech.     
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Telephone interviews were carried out specifically to follow up on how relevant the event was 
for the companies and whether there had been interest from investors and planned future 
discussions. 
 
Telephone feedback 
Contacts: 

• All companies that were profiled in the delegate pack had interest from investors  
• 1 company is following up 3 leads 
• 2 companies are following up 1 lead each. 
 

General Feedback 
• Due to the nature of the venue being in the public domain, 

some discussions were had with the general public as well as 
invited delegates. 

• It was felt by the technology providers that more preparation 
was needed for them to set up for the event.  

• Networking opportunities with people other then investors was 
very useful  

 
Feedback from investors has been limited, however based on the 
general feedback, questions and leads that are being followed up, 
there was clearly interest from investors. 
 
 
 Jim Fitzpatrick MP  
6. Suggestions for improvement 
 

• Review investor recruitment strategy 
• Outdoor event to be held earlier in the year (due to potential weather issues) 
• Explore greater technologies for demonstration 
• Expand to investors in the energy/fuel sectors 
• Profile investors that have accepted to attend in delegate pack  
• Build a more robust investor feedback process 
• Review working with March Publishing in the future – invite tenders with a stronger skill 

set with event management.  
 

 
7. PR evaluation 
 
The media attendance and coverage was a challenge for this event as on the same day the 
LowCVP ran an event “Promoting Low Carbon Vehicles: Policy and Practical Action” and the 
40th Tokyo Motor Show 2007 was running until 11th November. 
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The following journalists were invited: 
 

• Phil Tromans – Fleet News 
• Andy English – Telegraph 
• Martin Love from - The Observer 
• Simon Dalley - Commercial Car and Van 
 

Articles have been published in the following publications: 
 

• International Trade Focus (January) 
• Real IR (January) 
• CBI magazine (Jan/Feb) 

(See appendix 2) 

             Evening Guest Speaker Phillippa Forresster 
          
Media collateral 
 

• Media packs were produced with press releases from all of the exhibitors  
• A speech was produced for Jan Chmiel (Head of Development) to open the day 
• All speeches were reviewed before the day 
• A speaker was sourced for the evening session 

 
 
PR Feedback 
 

• Timing can make or break a media story and unfortunately the timing of the other 2 
events had an impact on media attendance. 

• Having a Minister open the event did draw media attention, especially the national 
media. 

 
 
7.  Conclusions  
 
The event met its objectives and succeeded in providing a platform for technologists to seek 
private investment, show cased low carbon R&D technology and went towards bridging 
funding gaps.  The event was successfully received and feedback was positive.  The on-going 
leads and enquiries demonstrates that there is a better understanding and growing interest in 
this area.   
 
 
8.  Recommendations and key learnings for 2008 
New low carbon R&D activity has commenced under the Technology Strategy Board’s (TSB) 
calls.  It is recommended that future private investment activity be progressed under the TSB.  
Below are some recommendations: 
 

• Further research is required in the type of investor that should be targeted. 
• Investor recruitment should be expanded to more than one contractor.  
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• If the event is targeting specific groups, then should consider a different format – for 
example, business lunch with hot topics and networking opportunity could be done on 
a quarterly basis.   

• Bringing customers into the frame can help businesses decide what potential exists for 
mass market production.  One option to reach customers could be via the top 
supermarkets (Sainsbury’s etc). 

• The event topic could be widened to promote ‘alternative energy’ as a whole. 
 
 

 
 
 

 
 
 
 
 


	  

